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This information has been prepared as an introduction for potential investors to assess 
the opportunity to become a shareholder in Olympia Bath House, 81-91 Rupert Street, 

Collingwood. A complete Information Memorandum is available on request.
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HIGH LEVEL WELLNESS PTY LTD

ACN 629 425 476



where 
community, culture, 
and fitness converge 

in an expansive 
luxury wellness 
destination, the 
first of its kind 

in the Southern 
Hemisphere.

Olympia:
Welcometo



Olympia Bath House was born from the 
knowledge that humanity was nearing a 
crossroads: the climate crisis, the burden 
of chronic disease, the collapse of 
community. The moment felt imminent, 
just around the bend, but it didn’t come. 
Now, we’ve rounded the corner. Here it is. 

In the midst of the most profound global 
crisis since WWII, we have to make a 
choice.  

Bewildered, even fearful, yet cognisant of 
new possibilities, we are right to stop and 
consider the paths that radiate out in front 
of us. Some lead in the direction we were 
already headed, others lead to a future 
more beautiful than we dared to believe 
possible.

Our greatest hope is that this juncture 
offers an opportunity to realise worldwide 
wellness. We can turn panic into 
preparedness, problem-solving, and 
purposeful action. Our response to a 
global pandemic; a wellness epidemic. We 
dream of the wellness industry becoming 
the dominant industry on earth. The best 
defense is being well. 

Social distancing has decimated what 
we know as public life. Our freedom of 
assembly, bodily autonomy, hugs and 

handshakes: all held at bay by the virus. 
While a widespread decline in mental and 
physical health predates the COVID-19 
crisis, endemic loneliness and boredom 
define life in isolation. Our eyes are opened 
to the technological conquests leading 
most all of life to happen online: shopping, 
meeting, socialising, dating. 

Once given the opportunity to step outside, 
to gather together again, will this be the 
world we want to live in? Will we continue 
to isolate ourselves still further from each 
other? We know the answer: a resounding 
no. 

We’re prepared to meet this new era. It’s 
what we were made for. 

We write these words inviting you to stand 
with us when this time of pause is over. 
To join us in opening the doors to a new 
reality in the wellness world - a place that 
people can call home, a place where they 
can connect into themselves and with 
others, a place that provides wellbeing. 

Olympia Daily is poised for unprecedented 
success following this ‘night of the soul’– 
ready to exert our intentional commercial 
and personal will to restore these basic 
human interactions. 

COVID-19 has provided us 
with a pause. A moment to 
honestly survey where we 
stand, and what path we 
hope to forge as we rebuild.

LIFE 
AFTER

ISOLATION



Olympia will be the largest 
urban spa and bath house 

in Australia, with sumptuous 
facilities extending over 

660SQM+. Historic bathing 
traditions from around the 
world—onsens, hammam 
and thermae—have been 

thoughtfully retooled to 
soothe the maladies of 

modern life.

The bath house centres on 
the social functions of the 

historical spa, nurturing 
a dynamic atmosphere 

where members and 
guests can connect deeply 

with themselves and 
with others. Nutritious, 

energising meals; intimate 
guided movement classes; 

intellectually stimulating 
workshop programmes 

and expert guest lectures 
add dimension to guests’ 

Olympia wellness journeys. 

Welcome to
Olympia.
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FLOOR PLAN KEY:

1. Grand reception
2. Private treatment and consultation rooms
3. Hammam
4. Private scrub room 
5. Onsen
6. Large open-air mineral bath
7. Sauna and steam rooms
8. Experience showers
9. Meditation and movement space
10. Cafe, bar and retail space

The therapeutic waters of 
onsens, hamams, and thermae 
have been used for centuries 
as vital centres for everyday 
healing—we’ve retooled theses 
waters to soothe the maladies 
of today. We believe bathing, 
exercise, conversation, and 
massage are interconnected 
in sustaining good health. of 
course, our baths have all of 
these things in abundance.
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Vital to our overall wellbeing 
is a healthy sense of social 

connectivity. Inner city 
dwellers understand this, and 
cherish a lively community. 

Olympia fosters bonds 
between like-minded wellness 
devotees, local residents and 

non-residents alike.

      01 
CREATE A COMMUNITY

Olympia believes wellness should be 
a part of daily life. In keeping with 
our philosophy of accessibility, our 
individualised treatments are priced 
between 20-40% below market 
average. Those looking for the 
epitome of luxury experience can 
indulge in premium additions. 

02
WELLNESS FOR EVERYONE

With the ultimate wellness amenity 
becoming an extension of the home 
or office, guests and members know 

each day they’ll return to true sanctuary. 
Wake up to a yoga class, start lunch 

with a soak in the onsen or close the 
work week with a massage; experience 
optimum health in the days and  sleep 

soundly through the night. 

03
A SANCTUARY ON THE 

DOOR STEP

Olympia welcomes all. We understand 
that a sense of belonging, acceptance, 
and community are integral to wellness. 
Our programs aim to address the ever-

changing needs of our members through 
every stage of life.

04
A PLACE FOR EVERYONE

Our customisable membership and guest 
packages can be tailored to a variety of models. 

Entry to Olympia grants access to time in our 
bathing facilities, classic spa treatments, guided 
movement classes and workshop participation.

05
TAILORED TO YOUR PERSONAL 

NEEDS

Our extended business hours 
from 6am until midnight offers 
unprecedented ease of access for the 
busiest of schedules. The Olympia 
App provides a “personalised 
wellness assistant” to guide visitors 
on a journey based on their goals 
and book treatments accordingly.

06
ACCESS 18 HOURS A DAY

Olympia is the future of high performance living; where 
community, culture, and fitness converge in the ultimate 
wellness amenity: A ‘civic’ space for local explorers and 

travelers, from near and far.



RECEPTION

CHANGEROOMS



OPEN AIR BATH

JAPANESE SENTO

TREATMENT 
ROOM



A mix of uses will include an 80 room luxury hotel, 
workspaces, retail, and social and cultural spaces. 
Through its continued use as a place for work and 
congregation, the site will seek to push against the 
negative conditions of gentrification that are currently 
looming on Collingwood’s diverse and unpolished 
urban character.

Conceived by an award-winning Australian 
development group*, the impressive complex will bring 
together a renowned team of international architects 
and landscape designers. Set to open its doors in 
2023, Olympia will be the anchor wellness destination 
of the development, housed in a sprawling space with 
double-height ceilings and generous outdoor area. 

Olympia will be located 
in a brand new luxury 
multi-use development in 
Collingwood, Melbourne. 

Land
mark

Development



Rupert Street is located in Collingwood, Country owned 
by the Wurundjeri people of the Kulin nation. HLW 
acknowledge that the Wurundjeri people of the Kulin 
nation are the traditional custodians of the land on 
which the bath house will stand.

Traditionally, the nearby Yarra River was central to the 
Wurundjeri people; a place where sacred and social 
interaction between the clans would take place. HLW 
will pay respect to the Wurundjeri Elders, past and 
present, and extend this respect to Aboriginal and 
Torres Strait people from other communities in all 
business workings. 

Bordered by Smith Street, Alexandra Parade, Hoddle 
Street and Victoria Parade, Collingwood is now one of 
the oldest suburbs in Melbourne. Well served by public 
transport and within walking distance to the CBD, 
Collingwood and its surrounding suburbs are home to 
some of the city’s most fashionable addresses.

The history of these inner-city suburbs as former 
industrial hubs means there are still plenty of fabricators, 
wholesale clothing shops and auto repair shops in the 
area. More recently, these are being replaced by shared 
work spaces and creative studios. 

Collingwood and surrounding suburbs continue to 
reinvent themselves to cater to the growing number of 
young professionals and households. These residents a 
ready to trade off space in order to rent or buy homes 
closer to where they work or study, and take advantage 
of the area’s wealth of entertainment and amenities.

Defined by its cultured, connected, clued in and 
cashed up consumers, Melbourne’s inner-north has an 
active community conscience, with residents priding 
themselves in the area’s lifestyle and environmental 
initiatives.

Collingwood is home to 
some of the city’s most 
fashionable addresses.

Location

ocation



2.9 MILLION 
INTERNATIONAL 

OVERNIGHT 
TOURISTS TO 
MELBOURNE

Tourism Research Australia: 
International Visitors In 
Australia, March 2019

10.8 MILLION 

DOMESTIC OVERNIGHT 
TOURISTS TO MELBOURNE 

Tourism Research Australia: Domestic and regional 
research, March 2019

45,000

PEOPLE THAT 
WORK WITHIN 

1KM

By 2025

13,000 LOCAL 

RESIDENTS

By 2025

4.9 MILLION 
POPULATION 
OF GREATER 
MELBOURNE

Now is the opportune time to 
capitalise on one of the fastest 
growing suburbs in Melbourne, 
with Collingwood’s population 
forecast to double over the next 
20 years.

At the same time, The Australian 
inbound tourism industry has 
recorded impressive growth 
over the last decade, with a near 
complete bounce back predicted 
in 2021 – post COVID-19 – once 
again showing the resilience of the 
hospitality industry.
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Local 
Residents

Neighbourhood 
Workers

Wellness
Enthusiasts

International 
Tourists

Domestic 
Tourists

Health & 
Fitness

Hotel 
Aficionados

Architecture 
and Cultural

Melbourne 
Locals

Neighbourhood
Ethnic Groups



Wellness 
is big 

business and 
business is 
good.
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$8,187,006

$3,696

per year

$95

per visit

CONSERVATIVE 5 YEAR CASHFLOW

$341,989

Olympia offers a luxury experience at affordable 
prices. Base rate pricing for casual visits 
is set at 20 - 40% below the going market 
rate to attract new customer segments 
with affordability; acheived through lower 
customer acquisition costs and unprecedented 
economies of scale.

Business M
odel

OTHER 
REVENUE 
STREAMS



W E L L N E S S ,  F O R 
M O R E  P E O P L E ,  I S 
E V O L V I N G  F R O M 

R A R E LY  T O  D A I LY, 
F R O M  E P I S O D I C 
T O  E S S E N T I A L , 

F R O M  A  L U X U R Y 
T O  A  D O M I N A N T 

L I F E S T Y L E  V A L U E .



Proof

of

Concept

Within three days, with zero 
marketing budget, Olympia 
secured 120 members with 

financial consideration, with 
additional expressed interest from 
200 others awaiting the opening 

of future membership releases.

Social media channels were 
activated and now have over 

900 followers - many of them 
from inner-Melbourne that are 

providing early confirmation 
of target audiences and 

engagement.

A careers page was also launched 
through the MPV website, and 
several applications have been 
received for specialist service 
providers, Olympia continues 

to maintain these relationships 
ahead of launch to ensure we 
have the best talent available.

Olympia launched its 
first premarketing 

activity in 2018 
to definitively 

demonstrate the 
value of this concept 

in the local market 
and to gather 

feedback. 



SONJA SORICH
CO-FOUNDER

EMILY KING
CO-FOUNDER & 

EXECUTIVE DIRECTOR

ELMAR NAGELE 
ENGINEERING 
CONSULTANT, 
BRADFORD 

DAN HONEY
DIRECTOR OF 

SPECIAL PROJECTS 
AND CULTURAL 

PROGRAMS, HOTEL 
HOTEL

LEE-ANNE KOH 
ASSOCIATE DIRECTOR 
PROJECT MANAGEMENT, 
COLLIERS

MARC COHEN 
PROFESSOR OF 
HEALTH SCIENCES, 
RMIT UNIVERSITY

ISABELLE HELLYER
MEDIA AND NATIVE CONTENT 

ROSS HARDING
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To hear more about Olympia Bath House or to 
request our Information Memorandum, please 
contact:

Emily King
Co-Founder & Executive Director
+61 (0)434 255 022 
emily@olympiadaily.com

Sonja Sorich
Co-Founder 
+61 (0) 407 333 980
sonja@olympiadaily.com
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